Information by business segment™

SHARP CORPORATION
SEGMENT INFORMATION

Millions of Yen

Year Ended March 31, 2006

Year Ended March 31, 2007

Net Sales

Consumer/Information Products
Customers
Intersegment
Total

Electronic Components
Customers
Intersegment
Total

Elimination

Consolidated

Operating Income
Consumer/Information Products
Electronic Components
Elimination
Consolidated

1,736,763
6,086
1,742,849

1,060,346
297,724
1,358,070
( 303,810 )
2,797,109

62,299
101,914

( 503 )
163,710

2,058,109
9,431
2,067,540

1,069,662
492,024

1,561,686
501,455 )

3,127,771

81,705

105,519
693 )

186,531

*Previously, royalty and technical assistance fees were included in "Other income," and the costs of the royalty and technical assistance
fees were calculated in "Other expenses.” However, as noted in "Changes in Accounting Methods," starting from this period, these are
included in "Net sales" and "Cost of sales," respectively.
With this change, for the year ended March 31, 2007, net sales of "Consumer/Information Products" are up 3,583 million yen, and
operating income is up 731 million yen. Net sales of "Electronic Components" are up 12,031 million yen, and operating income is up

10,425 million yen.



Information by geographic segment*

SHARP CORPORATION

SEGMENT INFORMATION

Millions of Yen

Year Ended March 31, 2006

Year Ended March 31, 2007

Net Sales

Japan
Customers
Intersegment
Total

The Americas
Customers
Intersegment
Total

Europe
Customers
Intersegment
Total

Asia
Customers
Intersegment
Total

Other
Customers
Intersegment
Total

Elimination

Consolidated

Operating Income
Japan
The Americas
Europe
Asia
Other
Elimination
Consolidated

1,742,349
708,691
2,451,040

409,105
7,715
416,820

425,371
3,662
429,033

116,690
178,556
295,246

103,594
290,868
394,462

1,189,492 )

2,797,109

146,370
3,358
5,856
2,883
7,201
1,958)

163,710

Net Sales

Japan
Customers
Intersegment
Total

The Americas
Customers
Intersegment
Total

Europe
Customers
Intersegment
Total

China
Customers
Intersegment
Total

Other
Customers
Intersegment
Total

Elimination

Consolidated

Operating Income
Japan
The Americas
Europe
China
Other
Elimination
Consolidated

1,860,199
909,956
2,770,155

526,325
7,076
533,401

490,338
3,445
493,783

129,449
394,878
524,327

121,460
218,244
339,704

( 1,533,599 )
3,127,771

163,216
9,533
8,129
8,842
2,116

( 5,305 )
186,531

*1.

which was indicated as one of the geographic segments, is reclassified into "Other."

. Major countries or regions in each geographic segment are as follows.
(1) The Americas: U.S.A., Canada

Germany, U.K., Spain, France, Italy

Asia, Oceania, Middle East

(2) Europe:
(3) Other:

The following applies for the year ended March 31, 2006.

(1) The Americas: U.S.A., Canada

Germany, U.K., Spain, France, Italy
Malaysia, Thailand, Singapore, Indonesia
China, Oceania, Middle East

(2) Europe:
(3) Asia:
(4) Other:

Starting from this period, "China," which was previously included in "Other," is indicated as one of the geographic segments and "Asia,"

. Previously, royalty and technical assistance fees were included in "Other income," and the costs of the royalty and technical assistance

fees were calculated in "Other expenses.” However, as noted in "Changes in Accounting Methods," starting from this period, these are
included in "Net sales" and "Cost of sales," respectively.
With this change, for the year ended March 31, 2007, net sales of "Japan" are up 38,151 million yen, and operating income is up 17,372
million yen. Net sales of "Elimination" are down 22,537 million yen, and operating income is down 6,216 million yen.




SHARP CORPORATION
SEGMENT INFORMATION

Overseas sales* Millions of Yen
Year Ended March 31, 2006 Year Ended March 31, 2007
The Americas 450,307 The Americas 582,588
Europe 488,945 Europe 523,301
Asia 214,131 China 305,895
Other 246,645 Other 189,049
Total 1,400,028 Total 1,600,833

*1. Overseas sales indicate the sales of Sharp Corporation and its consolidated subsidiaries made to customers located in countries or
regions outside Japan.

2. Starting from this period, "China," which was previously included in "Other," is indicated as one of the geographic segments and
"Asia," which was indicated as one of the geographic segments, is reclassified into "Other."

3. Major countries or regions in each geographic segment are as follows.
(1) The Americas: U.S.A., Canada, Central and South America
(2) Europe: Germany, U.K., Spain, France, Italy
(3) Other: Asia, Middle East, Oceania, Africa
The following applies for the year ended March 31, 2006.
(1) The Americas: U.S.A., Canada, Central and South America

(2) Europe: Germany, U.K., Spain, France, Italy
(3) Asia: South Korea, Singapore, Indonesia, Malaysia
(4) Other: China, Middle East, Oceania, Africa

4. Previously, royalty and technical assistance fees were included in "Other income," and the costs of the royalty and technical assistance
fees were calculated in "Other expenses.” However, as noted in "Changes in Accounting Methods," starting from this period, these are
included in "Net sales" and "Cost of sales," respectively.

With this change, for the year ended March 31, 2007, net sales are up 102 million yen for "Europe," up 13,126 million yen for
"China" and up 1,022 million yen for "Other."



