SEGMENT INFORMATION

SHARP CORPORATION

For the Three Months Ended December 31, 2005

Millions of Yen

Three Months Ended December 31, | Three Months Ended December 31,
2005 2004
Net Sales
Consumer/Information Products
Customers 473,355 428,495
Intersegment 534 2,147
Total 473,889 430,642
Electronic Components
Customers 258,363 222,116
Intersegment 66,125 48,094
Total 324,488 270,210
Elimination ( 66,659 ) ( 50,241 )
Consolidated 731,718 650,611
Operating Income
Consumer/Information Products 18,364 16,083
Electronic Components 25,107 20,235
Elimination 294 143
Consolidated 43,765 36,461
For the Nine Months Ended December 31, 2005 Millions of Yen
Nine Months Ended December 31, | Nine Months Ended December 31,
2005 2004
Net Sales
Consumer/Information Products
Customers 1,306,613 1,205,696
Intersegment 4,635 7,886
Total 1,311,248 1,213,582
Electronic Components
Customers 760,652 702,013
Intersegment 211,711 179,143
Total 972,363 881,156
Elimination ( 216,346 ) ( 187,029 )
Consolidated 2,067,265 1,907,709
Operating Income
Consumer/Information Products 47,995 43,766
Electronic Components 71,771 71,538
Elimination ( 933 ) ( 1,267 )
Consolidated 118,833 114,037

Note: Segmentation is based on commonality in manufacturing and marketing methods of products.



