SHARP CORPORATION

SEGMENT INFORMATION
Millions of Yen
Year Ended March 31, 2005 Year Ended March 31, 2004
Information by business segment
Net Sales
Consumer/Information Products
Customers 1,600,937 1,438,696
Intersegment 11,093 8,726
Total 1,612,030 1,447,422
Electronic Components
Customers 938,922 818,577
Intersegment 258,393 185,920
Total 1,197,315 1,004,497
Elimination ( 269,486 ) 194,646 )
Consolidated 2,539,859 2,257,273
Operating Income
Consumer/Information Products 57,035 47,434
Electronic Components 93,520 73,971
Elimination 465 265
Consolidated 151,020 121,670
Information by geographic segment*
Net Sales
Japan
Customers 1,626,944 1,458,875
Intersegment 629,484 513,287
Total 2,256,428 1,972,162
The Americas
Customers 338,342 289,789
Intersegment 7,858 7,421
Total 346,200 297,210
Asia
Customers 110,658 140,777
Intersegment 158,828 133,545
Total 269,486 274,322
Europe
Customers 353,198 293,629
Intersegment 2,975 2,521
Total 356,173 296,150
Other
Customers 110,717 74,203
Intersegment 167,929 106,257
Total 278,646 180,460
Elimination ( 967,074 ) 763,031 )
Consolidated 2,539,859 2,257,273
Operating Income
Japan 138,769 107,283
The Americas 2,544 1,335
Asia 2,653 3,185
Europe 1,947 3,226
Other 6,133 5,056
Elimination ( 1,026 ) 1,585
Consolidated 151,020 121,670

* 1. Starting from this period, "Europe," which was previously included in "Other," is indicated as one of the geographic segments.

Accordingly, results of the previous year have been reclassified.

2. Major countries or regions in each geographic segment are as follows.
(1) The Americas: U.S.A., Canada
(2) Asia: Malaysia, Thailand, Taiwan, Singapore, Indonesia
(3) Europe: Germany, U.K., Italy, Spain, France
(4) Other: China, Oceania, Middle East




SEGMENT INFORMATION

Millions of Yen
Year Ended March 31, 2005 Year Ended March 31, 2004
Overseas sales*
The Americas 372,184 308,807
Asia 207,186 279,161
Europe 407,455 330,772
Other 223,323 194,985
Total 1,210,148 1,113,725

* 1. Overseas sales indicate the sales of Sharp Corporation and its consolidated subsidiaries made to customers located
in countries or regions outside Japan.

2. Major countries or regions in each geographic segment are as follows.
(1) The Americas: U.S.A., Canada, Central and South America
(2) Asia: South Korea, Taiwan, Singapore, Malaysia, Phillipines
(3) Europe: Germany, U.K., Italy, Spain, France
(4) Other: China, Middle East, Oceania, Africa




